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TThe Assocliation




- Founded In
1992

- Represents 90% ofithe
International Educational
market in Brazil.

- Non-profit civil'society.

- ]stassociation into the
International Education
fleld in Latin America.

- Congregates 53 agencies
members making an account of
approximately 600 exchange
program agencies in Brazil.




Our Mission
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promote global

education, aiming for a
better relationsnip
among nations and

personal
devel opmen
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600 exchange
program agencies
operating in Brazil.

Franchisee, outlets




The Assoclates



.-
- Belta oversees the excellence of services
offered by Its associates [ In order to elevate
their appraisal under the eyes of the consumers
market and international partners.

- Admissions 0OfF new. membpers: upon
demonstration ofiintegrity:before the market and
a conaduct In accordance to the Bylaw and
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- Partners are commited to acquainting,
promoting, Intermediating and executing education and
exchange program Services - such as: courses,
Internships, volunteer anad paid WOrK and
educational/cultural programs t in Brazil and overseas.
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